
T H E  B U R N E T T E  A G E N C Y



A t  T h e  B u r n e t t e  A g e n c y ,  w e  w a n t  t o  h e l p  y o u

B U I L D  B R A N D  A W A R E N E S S  &
I N C R E A S E  R E V E N U E

l e t  u s  h e l p  y o u  s h a p e  y o u r  i m a g e  

                            &                       
                                                 g r o w  y o u r  b r a n d



l e t  u s  h e l p  y o u  s h a p e  y o u r  i m a g e  

                            &                       
                                                 g r o w  y o u r  b r a n d

T H R O U G H  
P U B L I C  R E L A T I O N S , 
S O C I A L  M E D I A  &  C R E A T I V E  S E R V I C E S



A t  T h e  B u r n e t t e  A g e n c y ,  w e  

b e l i e v e  t h a t  i t  t a k e s  s t y l e  t o  t e l l  a  g o o d  

s t o r y .  E v e r y o n e  h a s  a  

d i f f e r e n t  s t y l e ,  s t o r y  a n d  b r a n d .  

A u t h e n t i c i t y  i s  t h e  t h i n g  t h a t  s e t s 

y o u  a p a r t .  T h a t  i s  t h e  p a r a l l e l  

b e t w e e n  y o u r  s t o r y ,  a n d  o u r  s t o r y .  

 

We  u n d e r s t a n d  a u t h e n t i c i t y .  

O u r  a i m  i s  t o  b r i n g  y o u  b r a n d 

a w a r e n e s s  a n d  g r o w t h  b y  u s i n g  

p u b l i c  r e l a t i o n s ,  s o c i a l  m e d i a ,  a n d  

c r e a t i v e  s e r v i c e s  t o  s p r e a d  y o u r  

m e s s a g e .

T h e  B u r n e t t e  A g e n c y  i s  a  s o c i a l  m e d i a 

a n d  p u b l i c  r e l a t i o n s  f i r m  s p e c i a l i z i n g  i n  

h e l p i n g  c o m p a n i e s  b u i l d  b r a n d  a w a r e n e s s 

a n d  i n c r e a s e  r e v e n u e . 

O u r  r a n g e  o f  e x p e r i e n c e  a l l o w s  u s  t o  

p r o v i d e  s e r v i c e s  t o  a  g a m u t  o f  c l i e n t s . 

W i t h  t h e  a b i l i t y  t o  s t r a t e g i c a l l y  i m p a c t  t h e 

n e w s  c y c l e  a n d  c r e a t e  c o m p e l l i n g   c o n t e n t 

f o r  y o u r  s o c i a l  m e d i a  n e e d s ,  T h e  B u r n e t t e  

A g e n c y  c a n  p r o v i d e  y o u 

w i t h  i d e a s  t h a t  i n t r i g u e  t h e  

a p p r o p r i a t e  a u d i e n c e . 

a b o u t  u s h i s t o r yi n t r o



T h e  B u r n e t t e  A g e n c y ,  f o u n d e d  i n  2 0 1 5  b y  A r i e l l e  H a y n e s  w a s 

c r e a t e d  t o  p r o v i d e  s m a l l  t o  m e d i u m  s i z e  b u s i n e s s e s  w i t h  t h e 

o p p o r t u n i t y  h a v e  a n  i n t e g r a t e d  m a r k e t i n g  s t r a t e g y  f o r  t h e i r 

c o m m u n i c a t i o n s  e f f o r t s . 

W i t h  e x p e r i e n c e  i n  N e w  Y o r k  C i t y  b e f o r e  m o v i n g  t o  

A t l a n t a  t o  w o r k  f o r  o n e  o f  t h e  t o p  P u b l i c  R e l a t i o n s  

f i r m s ,  A r i e l l e  h a s  b u i l t  a  w e a l t h  o f  k n o w l e d g e  i n 

t h e  c o m m u n i c a t i o n s  i n d u s t r y  a n d  a l w a y s  d r e a m e d  o f  

c r e a t i n g  a  f i r m  t h a t  o f f e r e d  p u b l i c  r e l a t i o n s ,  s o c i a l  m e d i a 

a n d  c r e a t i v e  s e r v i c e s .  T h u s ,  s h e  s t a r t e d  T h e  B u r n e t t e  A g e n c y .  

 

We  a r e  e x c i t e d  t o  w o r k  w i t h  c l i e n t s  w h o  a r e  l o o k i n g  t o  b u i l d 

a  s t r o n g  p a r t n e r s h i p  a n d  w h o  w a n t  t o  g r o w  t h e i r  b u s i n e s s .

We  s t r i v e  t o  b e  a n  

i n d u s t r y  l e a d e r  i n 

p r o v i d i n g  s t r a t e g i c  

a n d  e f f e c t i v e  p u b l i c 

r e l a t i o n s ,  s o c i a l  m e d i a 

a n d  c r e a t i v e  s e r v i c e s  t o  

c l i e n t s  l o o k i n g  t o  b u i l d 

b r a n d  a w a r e n e s s  a n d 

i n c r e a s e  r e v e n u e . 

h i s t o r y m i s s i o n



W H O  A R E  W E ? 
 
M o r e  t h a n  j u s t  a  s o c i a l  m e d i a  f i r m .



W H Y 
P I C K  U S ?
N o  o n e  w i l l  c a r e  m o r e  a b o u t  y o u r  b r a n d 
t h a n  y o u  d o ,  b u t  w e ’ r e  a  c l o s e  s e c o n d .

A t  t h e  B u r n e t t e  A g e n c y ,  w e  a r e  m o r e 
t h a n  j u s t  a  c o m m u n i c a t i o n s  f i r m .  We  
b e l i e v e ,  w h o l e h e a r t e d l y ,  t h a t  o u r  s t o r y  i s  
e v e r y o n e ’ s  s t o r y .  We  b e l i e v e  t h a t  y o u r 
b o t t o m  l i n e  i s  t h e  f o u n d a t i o n  o f  y o u r 
b r a n d ,  a n d  w e  w a n t  t o  h e l p  y o u  t e l l  y o u r 
s t o r y . 

W H A T  D O 
W E  D O ?

We  h e l p  y o u  b u i l d  b r a n d  a w a r e n e s s  a n d  i n c r e a s e 
r e v e n u e  t h r o u g h  p u b l i c  r e l a t i o n s ,  s o c i a l  m e d i a 
a n d  c r e a t i v e  s e r v i c e s .

&



l o g o  s t u d y





l o g o



T h e  ‘ b ’  i s  a  re p re s e n ta t i o n  o f  t h e  b  i n  B u r n e t t e .   
I t  i s  u n i q u e ,  d y n a m i c ,  a n d  ro u n d e d .  T h e 
s o f t  l i n e s  a n d  s u bt l e  d e ta i l  m a ke  t h i s  m a rk 
n o n - i nva s i ve ,  a n d  c re a t e  a n  a p p ro a ch a b l e  fe e l .   
T h e  “ b ”  w i l l  ty p i ca l l y  b e  p a i re d  w i t h  t h e  
l o g o  ty p e ,  b u t  w i l l  s o m e t i m e s  s ta n d  a l o n e .



T H E 
B U R N E T T E 
A G E N C Y

l o g o  /  o r i e n t a t i o n



W h e n  c o n t e x t  i s  v e r t i c a l ,  
T h e  B u r n e t t e  A g e n c y  i s  w r i t t e n  o u t , 
s t a c k i n g  i n t o  t h r e e  l i n e s

W h e n  b a c k g r o u n d  i s  d a r k ,  t h e  “ b ”  w i l l  b e 
a n  o u t l i n e ,  a n d  w i l l  f l o a t  o v e r  t h e  n a m e .



l o g o  /  o r i e n t a t i o n



W h e n  b a c k g r o u n d  i s  l i g h t ,  t h e  “ b ” 
w i l l  b e  f i l l e d  i n  w i t h  d a r k  g r e y ,  a n d 
f l o a t  o v e r  t h e  n a m e

W h e n  c o n t e x t  i s  h o r i z o n t a l , 
T h e  B u r n e t t e  A g e n c y  i s  w r i t t e n  o u t , 
s i t t i n g  s i d e  b y  s i d e  o n  t h e  l i n e



G O T H A M

Gotham celebrates the attractive and unassuming lettering of the 

city. New York is teeming with such letters,  handmade sans serifs 

that share a common underlying structure, an engineer ’s idea of  

“basic lettering” that transcends both the characteristics of their  

materials and the mannerisms of their makers. These are the cast 

bronze numbers that give office doorways their authority, and the 

markings on cornerstones whose neutral and equable style defies 

the passage of t ime. They’re the matter-of-fact neon signs that  

emblazon l iquor stores and pharmacies, and the names of proprietors  

plainly painted on delivery trucks. These letters are straightforward 

and non-negotiable, yet possessed of great personality,  and often  

expertly made.

W e  c h o s e  G o t h a m  f o r  a  v a r i e t y  o f  r e a s o n s .  G o t h a m  i s 

b o t h  d i s t i n c t  a n d  n o n - d e s c r i p t .  I t  h a s  a  p e r s o n a l i t y ,  b u t 

n o t  e n o u g h  o f  o n e  t o  n o t  p a i r  w e l l  w i t h  o t h e r s .  I n  s h o r t ,  

G o t h a m  s i t s  n e x t  t o  a l m o s t  a n y  f o n t ,  c o m p l i m e n t i n g  i t .

t y p e f a c e s



We  c h o s e  C h r o n i c l e  a s  o u r  f l a i r,  a n d  p e r s o n a b l e  a d d i t i o n 

t o  t h e  a n d r og y n o u s  f o n t ,  G ot h a m .   Wi t h  c o m p o n e n t s  o f  

e l eg a n c e ,  s i m p l i c i t y  a n d  c l a s s,  C h r o n i c l e  i s  t h e  

c o m p l i m e n t a r y  f o n t  c h o s e n  t o  s u g g e st  t h e  

s o p h i st i c a t i o n  r e p r e s e n t e d  b y  t h e  B u r n ett e  A g e n c y.

C H R O N I C L E  D I S P L A Y

A  v i g o r o u s  hyb r i d  o f  t i m e - h o n o re d  f o r m s  a n d  co n t e m p o ra r y 

d e s i g n  s t ra t e g i e s ,  C h r o n i c l e  D i s p l a y  i s  a  s u i t e  o f  

h e a d l i n e  fa ce s  t h a t  b r i n g s  s t re n g t h  a n d  u t i l i t y  t o  t h e  c l a ss i c  s e r i f .

S e r i f f e d  t ex t  fa ce s  a re  o f t e n  ca s u a l l y  g r o u p e d  i n t o  tw o  m a j o r  d i v i s i o n s : 

wh o l e h e a r t e d  O l d  S t yl e s ,  wh i c h  va g u e l y  re f e re n ce  t h e i r  ca l l i g ra p h i c 

o r i g i n s ,  a n d  s t e e l y  Mo d e r n s ,  wh o s e  h i g h l y  ra t i o n a l  d e s i g n s  a s p i re  t o 

m a t h e m a t i ca l  p re c i s i o n .  O l d  S t yl e s  a re  p r i ze d  f o r  t h e i r  wa r m t h ,  wh i c h 

t h e y  a c h i e ve  t h r o u g h  h e a v i l y  b ra c ke t e d  s e r i f s  a n d  a  p o l i c y  o f  p l a n n e d 

i n co n s i s t e n c i e s  ( a n  O l d  S t yl e’s  l ow e rca s e  c  a n d  o  a re  t h i c ke s t  i n  

d i f f e re n t  p l a ce s ,  f o r  exa m p l e . )  Mo d e r n s  p r o d u ce  t h e  o p p o s i t e  

re s u l t  —  a  d e ta c h e d ,  e l e g a n t  s i m p l i c i t y  —  a n d ,  c r u c i a l l y  f o r  b o t h  

t y p e f o u n d e rs  a n d  d e s i g n e rs ,  t h e i r  f o r m s  n a t u ra l l y  i nv i t e  e n d l e ss  

va r i a t i o n  i n  w e i g h t  a n d  w i d t h .

&



b r a n d   c o l o r sb r a n d  c o l o r s



b r a n d   c o l o r sb r a n d  c o l o r s



R   8 1

G   8 2

B   8 2

R   2 0 7

G   1 8 5

B   1 3 6

R   2 2 0 

G   1 9 9

B   1 8 7

C   6 5 %

M   5 6 % 

Y   5 6 % 

K   3 4 %

C   2 0 %

M   2 4 % 

Y   5 2 % 

K   0 %

C   1 3 %

M   2 0 % 

Y   2 3 % 

K   0 %

#   5 1 5 2 5 2

#  C F B 9 8 8

#   D C C 7 B B

D A R K  G R E Y

F S U  G O L D

B A R E LY  P I N K

c o l o r  i d e n t i t i e s



R   2 2 5

G   2 0 8

B   1 9 1

R   1 9 7

G   1 9 4

B   1 8 6

R   2 5 5

G   2 5 5

B   2 5 5

C   1 1 %

M   1 6 % 

Y   2 3 % 

K   0 %

C   2 3 %

M   1 9 % 

Y   2 4 % 

K   0 %

C   0 %

M   0 % 

Y   0 % 

K   0 %

#   E 1 D 0 8 F

#   C 5 C 2 B A

#   F F F F F F

L I G H T  TA U P E

L I G H T  G R E Y

W H I T E



s t a t i o n e r y



Stationery is designed to reflect the minimal,  

sophisticated nature of the brand. Using a  

muted grey and charcoal, colors are meant to be 

subtle, elegant, and use small detail to create a clean 

aesthetic.



p h o t o g r a p h y s t y l e s h o t sm o o d
The photography style is  

simple, in the sense that we 

want to capture the warmth 

and authenticity of lifestyle, as 

it applies to the broad range of 

clients that we work with.  

Documentary style 

photography will be used  to  

capture the real-time feel of 

every day life, and authenticity 

of brand and lifestyle

Approachable, warm,  

sophisticated, and authentic.

 While falling under the  

calibur of high-quality, we want 

to evoke an image that invites 

people and businesses from 

all genres to  identify with the 

story we’re telling. We don’t 

want to  feel untouchable, but 

we want to communicate that 

we have a visual standard, to 

which we would apply to each 

client.

We will provide a 

combination of product and 

lifestyle images to showcase 

the spectrum of components  

behind a brand. Details are 

seen in products chosen, as the 

sum of a lifestyle is determined 

by a culmination of details. 

Lifestyle images capture and 

represent the team and bigger 

picture, as the overall brand 

creates a footprint as a result 

of detail choices









g r a p h i c  d e s i g n s t y l e e l e m e n t sm o o d
The graphic design style is 

minimal, as we believe in  

quality over quantity. Our  

design style is bright, open, 

and clean, to relay a stylish 

yet sophisticated look. Less is 

more when it comes to design, 

and we accentuate our main 

subjects and points by  

surrounding them with minimal 

elements. 

Through our graphic  

design we aim to convey a 

sophisticated yet personable 

mood – one that is neutral 

enough so that anyone can  

relate to it. Through bright 

elements and negative space, 

we aim to create a free, 

light-hearted feel. 

There are certain key elements 

that combined create the style 

and mood our design aims to 

achieve. Consistent  

typefaces, the use of black and 

white, minimal pops of color, 

ample negative space,  

compelling photography, and a 

clean finish are what defines a  

Burnette design.  



T H E
B U R N E T T E

E D I T

TITLE 1

TITLE 2

TITLE 3

Gotham celebrates the attractive and unassuming lettering of 

the city. New York is teeming with such letters, handmade sans 

serifs that share a common underlying structure, an engineer’s 

idea of “basic lettering” that transcends both the character-

istics of their materials and the mannerisms of their makers. 

Gotham celebrates the attractive and unassuming lettering of 

the city. New York is teeming with such letters, handmade sans 

serifs that share a common underlying structure, an engineer’s 

idea of “basic lettering” that transcends both the character-

istics of their materials and the mannerisms of their makers. 

Gotham celebrates the attractive and unassuming lettering of 

the city. New York is teeming with such letters, handmade sans 

serifs that share a common underlying structure, an engineer’s 

idea of “basic lettering” that transcends both the character-

istics of their materials and the mannerisms of their makers. 

m o r e  t h a n  j u s t  a  s o c i a l  m e d i a  f i r m

Email template clean and minimal, imitating 

the overall aesthetic of the brand.

Ad design stays minimal and sophisticated, and low in verbiage to accomodate for Facebook 

regulations



s t y l e p l a t f o r m sm o o d
The Burnette Agency should  

always come off as sophisticated, but 

approachable.  We want  

people to know that we are  

diligent and will handle their work as 

professionally, if not more so, than 

our own.  

We will focus on trends to display our 

knowledge in the communications 

realm as well as show off our  

beautiful photography that visually 

tells the story of our day to day.  

The style must always be cohesive in 

showcasing a sophisticated and  

approachable persona no matter the 

platform. 

Our mood should always be  

grounded in professionalism.   

Our social media can showcase 

quirkiness, fun, happiness, 

sadness, etc. but it must always be 

professional.  

As a communications firm, it is our 

duty to be on the social media  

platforms that will best reach our 

target audience but also on the  

platforms in which we service clients 

to better showcase our expertise.  

We will always stay current and up 

to date on platforms that are old 

and new and make sure that our 

voice is accurately displayed on the 

platforms we choose to engage on.  

s o c i a l  m e d i a



float logo in dark grey 

brand color on white 

background across 

all platforms. Replace 

image with the same  

image in each  

platform.


